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Next artist shortlist for the BMW Art Journey announced 
during Art Basel in Hong Kong. 
Abigail Reynolds, Newsha Tavakolian and Alvin Zafra are 
nominated. 
 
Hong Kong. Following last year’s premiere of the BMW Art Journey, an expert jury 
announced the third shortlist on March 23, 2016, at the BMW Lounge at the show. As a 
joint initiative of Art Basel and BMW, the BMW Art Journey enables emerging artist to go 
on a journey of their own choice to develop new ideas and create new projects.  
 
Three artists showing in Discoveries, the sector for emerging artists at Art Basel's Hong 
Kong show, were nominated for the shortlist: 
 
Abigail Reynolds (Rokeby, London) 
Based in Cornwall, United Kingdom, Abigail Reynolds studied English Literature at Oxford 
University before pursuing Fine Art at Goldsmiths University. Her interest in books 
prompts her collages, sculptures, films and most recently, printmaking. The ideas driving 
Reynold’s work are based on reportage photography books, her interest in networks of 
association and how our sense of time is affected by technology. She has exhibited at art 
institutions and galleries in London, Vienna, Los Angeles, Seattle, and Eindhoven. In her 
presentation at Art Basel in Hong Kong, Reynolds intends to incorporate a large-scale 
sculpture which will introduce printing her sourced images onto glass for the first time.  
 
Newsha Tavakolian (Thomas Erben Gallery, New York) 
Newsha Tavakolian, born in 1981, is a Tehran-based photo journalist and artist. Early in 
her career she produced photo documentaries in Iran, Iraq, Syria, Saudi Arabia, Lebanon, 
Pakistan and Yemen and gained international recognition with work published in 
magazines and newspapers such as Time, Der Spiegel, Le Monde and the New York 
Times. Tavakolian’s exhibitions include Thomas Erben Gallery, New York, Aaran Gallery, 
Tehran, and Otto Gallery, Florence. In her recent photography installation for Art Basel in 
Hong Kong she documents the lives of nine Teheran residents. Tavakolian combines a 
wall-size scenery with a large video screen and several photographs of varying sizes into 
an installation drawn from her forthcoming exhibition and book “Blank pages of an Iranian 
photo album”.  
 
Alvin Zafra (Artinformal, Mandaluyong City) 
Alvin Zafra was born in 1978 in Quezon City, Philippines. He graduated from the College 
of Fine Arts at the University of the Philippines in 2000 and won the Dominador 
Castaneda Award for Visual Essay. He exhibited at West Gallery, Quezon City, Singapore 
Art Museum, Singapore, and Mori Art Museum, Tokyo. In his exhibition at Art Basel in 
Hong Kong, Zafra explores two different cities and their architectures. The drawings 
presented are based on photographs he took in the National Capital Region of the 
Philippines and in Hanover, Germany. 
 
All three artists are now invited to submit their proposals describing their ideal journey 
with the winner being announced in the early summer of 2016. 
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The members of the expert jury are: 
Richard Armstrong, Director Solomon R. Guggenheim Museum, New York 
Claire Hsu, Director Asia Art Archive, Hong Kong 
Matthias Mühling, Director Städtische Galerie im Lenbachhaus, Munich 
Bose Krishnamachari, President Kochi-Muziris Biennale, India 
Pauline J. Yao, Curator Visual Art M+, Hong Kong 

 
The jury said of their choice: “This year’s Discoveries sector of Art Basel in Hong Kong 
was particularly strong which did not allow for an easy decision. The shortlist we ended 
up selecting is a very talented group of artists with a broad range of geographic 
background and artistic practice. We are looking forward to find out what they are 
envisioning for their journey proposals.” 
 
Launched in 2015, the BMW Art Journey is a global collaboration between Art Basel and 
BMW, which has been created to recognize and support emerging artists worldwide. The 
prize is open to artists who are showing their work within the Discoveries sector in Hong 
Kong and within Positions in Miami Beach. Two judging panels, comprised of 
internationally renowned experts, shortlist three artists, who are then invited to submit 
proposals for a journey intended to further develop their ideas and artistic work. The 
winner for Miami Beach, Henning Fehr and Philipp Rühr (represented by Galerie Max 
Mayer, Dusseldorf), were announced in February, for Hong Kong in early summer. 
 
BMW is a global partner of Art Basel and has supported Art Basel’s three shows in Basel, 
Miami Beach, and Hong Kong for many years.  
 
 
For further questions please contact: 
Dr. Thomas Girst 
BMW Group Corporate and Governmental Affairs 
Head of Cultural Engagement 
Telephone: +49-89-382-24753 
 
Internet: www.press.bmwgroup.com 
Mail: presse@bmw.de  
 
Dorothee Dines 
Art Basel 
Head of Media Relations 
Telephone: + 41 58 206 27 06 
Email: dorothee.dines@artbasel.com 
 
 
About Art Basel 
Art Basel stages the world's premier art shows for Modern and contemporary works, sited in Basel, Miami 
Beach, and Hong Kong. Defined by its host city and region, each show is unique, which is reflected in its 
participating galleries, artworks presented, and the content of parallel programming produced in collaboration 
with local institutions for each edition. In addition to ambitious stands featuring leading galleries from around 
the globe, each show's exhibition sectors spotlight the latest developments in the visual arts, offering visitors 
new ideas and new inspiration. For further information please visit artbasel.com 
 
 
 

http://www.bmw-art-journey.com/jury/#jury3
http://mossweb/arbeit/bmwkultur/Projekte/2012/09_PNG_Shortlist/PM/PM_Shortlist/www.press.bmwgroup.com
mailto:presse@bmw.de
mailto:dorothee.dines@%3Cb%3Eart%3C/b%3Ebasel.com
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BMW’s Cultural Commitment 
For more than 40 years now, the BMW Group has initiated and engaged in over 100 cultural cooperations 
worldwide. The company places the main focus of its long-term commitment on modern and contemporary 
art, jazz and classical music as well as architecture and design. In 1972, three large-scale paintings were 
created by the artist Gerhard Richter specifically for the foyer of the BMW Group's Munich headquarters. 
Since then, artists such as Andy Warhol, Roy Lichtenstein, Olafur Eliasson, Jeff Koons, Zubin Metha, Daniel 
Barenboim and Anna Netrebko have co-operated with BMW. The company has also commissioned famous 
architects such as Karl Schwanzer, Zaha Hadid and Coop Himmelb(l)au to design important corporate 
buildings and plants. In 2011, the BMW Guggenheim Lab, a global initiative of the Solomon R. Guggenheim 
Foundation, the Guggenheim Museum and the BMW Group celebrated its world premiere in New York. The 
BMW Group takes absolute creative freedom in all the cultural activities it is involved in for granted – as this is 
just as essential for groundbreaking artistic work as it is for major innovations in a successful business.  
 
Further information: www.bmwgroup.com/culture and www.bmwgroup.com/culture/overview  
 
The BMW Group 
With its three brands BMW, MINI and Rolls-Royce, the BMW Group is the world’s leading premium 
manufacturer of automobiles and motorcycles and also provides premium financial and mobility services. As a 
global company, the BMW Group operates 30 production and assembly facilities in 14 countries and has a 
global sales network in more than 140 countries. 
 
In 2015, the BMW Group sold approximately 2.247 million cars and nearly 137,000 motorcycles worldwide. 
The profit before tax for the financial year 2015 was approximately € 9.22 billion on revenues amounting to € 
92.18 billion. As of 31 December 2015, the BMW Group had a workforce of 122,244 employees. 
 
The success of the BMW Group has always been based on long-term thinking and responsible action. The 
company has therefore established ecological and social sustainability throughout the value chain, 
comprehensive product responsibility and a clear commitment to conserving resources as an integral part of 
its strategy. 
 
www.bmwgroup.com  
Facebook: http://www.facebook.com/BMWGroup 
Twitter: http://twitter.com/BMWGroup 
YouTube: http://www.youtube.com/BMWGroupview 
Google+: http://googleplus.bmwgroup.com 

 
 

https://www.press.bmwgroup.com/global/www.bmwgroup.com/culture
https://www.press.bmwgroup.com/global/www.bmwgroup.com/culture/overview
http://www.bmwgroup.com/
http://www.facebook.com/BMWGroup
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